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MDQ/M-20 5625
CONSUMER BEHAVIOUR
MC-411
Time : Three Hours] [Maximum Marks : 80

Note : Q. No. 1 is compulsory, answer each of its subparts. in
about 150 words and each subpart carries 4. marks.

Attempt any Four questions out of Q. Nos. 2 to 8.
These carry 14 marks each.

i'u I[;k 1 viuok; g A bld. iR;d Hix dk mlj
150 ‘ink e nife, rAk iR;d Hix 4 vd dk g A
i'u I;k2 1 8e Ipkj i'u dift, A 1f;d 1'u

14 vcl\\ g A
S
1. (3 \g@te the process of consumer decision making
Qprocess

S mikdr fuku if25 di odu dift, A
(b) « What do you mean by Internal Search ?

vilrfjd vulZlu (Jkt) 1 wvii D;k le>r g \
(c)’ In which conditions do the consumers are likely to

experience cognitive dissonance ?

fdu 1fjfLRfr;k e miHOrivk dk IKiRed vIxir
di vudo giu dh IHkouk g \

(2)L-5625 1

Download all NOTES and PAPERS at StudentSuvidha.com


https://www.kuonline.in
Free Hand

http://studentsuvidha.com/
http://studentsuvidha.com/

(d) What do you mean by ‘high involvement’ in
purchase decision making ?
[kjhn fu.k;u e mPp Hikxinkgh I viidk Dk riRi; g\
(¢) What is ‘empty nest stage’ in family life-cycle ?
iifjolfjd thoudp@ e [kyh Mdyk ep D;k g \
() Define culture and subculture.

ILNfr rRic miILNfr ok ifjHifYr dife, A

2. How does culture influence consumer buying process: ?
Explain with the help of examples.
mitork [kjn i@k ij INfr dl iHbo Miyrh g \
mnigj.% Bfgr o.lu dift, A

3. Differentiate between extensive ‘and routine problem
solving behaviours in context of consumer behaviour. Do
the consu @mswn making processes differ in these
cases ? ®9lam with the help of suitable examples.
miHk % %t Ic/ e 0;kid wvij #vVu lel;k

u 0 ogkjk e VUI‘J Li"V dift, A D;k bu eleyk e
%.k;u ifg;k; flu grh g \ mfpr mnkgj.k Hjk Li"V
dift, A

4. Define Motivation. How can the consumers be motivated
for purchase ? Explain with the help of application of
two theories of motivation used for motivating the
consumers to buy the products or service.
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vitiaj . di afjHir dife, A [kjin d fy, miHOriv di
dl vfkifjr fd;k t Idrk g \ mRikn ;k Bok, [Kjhnu d
fy, miHDrivk dk vikifjr dju d fy, 1;0r viiij.k d
nk flvrk dk vui;ixk Ifgr o.u difte, A

5. (a) Explain the concept of attitude. What are various

components of attitudes ? How are attitudes formed ?

vitoflk dh vo/kj.i di 0;k[;k dift, A vidioflk;k
d foflu Avd D;k g \ wvitofl;k dk db-~fufer
fd;k tirk g \

(b) Can attitudes be measured ? How do attitudes

influence the consumer decision. making process
D;k witkoflk;k ekih & Idri g \ ; miHiDrk fu.k;u
i1fd;k dk dl iHifor djrh.g \

6. How do the fellowing influence consumer behaviour :
(a) Soc'a‘lg\@lass
(b)  Subzculture ?
miH@%O;ogkj di futufyf[kr dl iHifor djr g 4

&) lieftd ox
c) mi&lILNfr \
7.~ What.is the influence of family and reference group in

consumer buying behaviour ? Explain with the help of

suitable examples.
miHKOrk [hn 0;00k e ifjokj rFk Enbk leg dk D;k iHko
iMrk g \ mfpr mnigj.k Bfgr O;k[;k dnft, A

(2)L-5625 3

Download all NOTES and PAPERS at StudentSuvidha.com


https://www.kuonline.in
Free Hand

http://studentsuvidha.com/
http://studentsuvidha.com/

8. Write short notes on the following :
(a) Nicosia model of consumer behaviour
(b) Howard and Sheth model of consumer behaviour.
fUEGfyf[ke i BEQr VIREACk fyfLE,
(v) miHiOrk 0;ogk) dk undkfl;k eiMy
(c) gloM wij kB dk miHkDrk 0;ogtj eiMy A
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